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Web design and Social media content



2025

Leiden Bio Science Park
www.leidenbiosciencepark.nl

Final Client: Leiden Bio Science Park
Industry: Biotechnology & Life Sciences

The Leiden Bio Science Park (LBSP) is 
the largest biopark in the Netherlands 
and one of the most important life 
sciences ecosystems in Europe. It is 
home to over 400 organizations, 
including innovative startups, leading 
pharmaceutical companies, and 
world-class research centers. Its digital 
presence needed to reflect its scale and 
global impact.

At the end of 2024, as part of its 
40th-anniversary rebranding, Leiden Bio 
Science Park (LBSP) embarked on a 
complete transformation of its digital 
presence. The redesign was led by WAS 
(We Are Someone), while JPP Life 
Science Marketing handled develop-
ment. However, as the project 
progressed, significant challenges 
emerged in execution. To ensure a final 
result that truly reflected LBSP’s pres-
tige and influence, the park’s leadership 
invited Art3dStudio to join the initiative, 
trusting our expertise to refine the 
design, optimize the digital strategy, 
and oversee the implementation.

Our work involved redefining LBSP's 
digital experience, optimizing the site's 
design, implementation, and 
performance. 
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Leiden Bio Science Park
www.leidenbiosciencepark.nl

The platform, developed on Divi (Word-
Press), integrates a news management 
system and a job board, key tools for the 
park's scientific and business 
community.

In addition to refining the site's 
structure and usability, we managed 
critical aspects such as consistent 
mobile versions, web analytics, and 
content strategy, ensuring a robust 
online presence aligned with LBSP's 
new branding.

Work is also underway on a specialized 
Human Capital Job Portal, a key 
platform to connect talent with the 
park's companies,  developed by 
360Pharma, with the design overseen 
by Art3dStudio.

A second phase of the project is 
expected, where the site will evolve 
further to deliver an even more 
advanced and effective digital 
experience.
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Leiden Bio Science Park
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This is how www.leidenbiosciencepark.nl 
looked before our help.



 2024

Horizon Advisor
www.horizonadvisor.com

Art3dStudio (Agency)
Final Client: Horizon Advisor
Industry: Financial Advisory

Our task was to completely redesign 
Horizon Advisor's website to provide a 
more intuitive and efficient experience 
for their clients.

The project was driven by Svetlana 
Sonas, an experienced financial advisor 
and founder of Horizon Advisor before 
2019.

We focused on a complete overhaul of 
their communication, improving the 
clarity of the message and the site's 
navigability. The main goal was to 
eliminate unnecessary complexity, 
ensuring that clients could easily access 
financial advisory services and resources.

Additionally, we implemented advanced 
security measures and anti-spam 
protocols to make the platform not only 
user-friendly for clients but also easy 
and secure for Svetlana to manage. We 
also laid the groundwork for Phase 2 of 
this project, where we will introduce 
additionaladvanced features.

Our work transformed Horizon Advisor's 
digital presence, aligning their image 
with their professionalism and business 
vision.
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Horizon Advisor
www.horizonadvisor.com

Art3dStudio (Agency)
Final Client: Horizon Advisor
Industry: Financial Advisory
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Horizon Advisor
www.horizonadvisor.com

This is how www.horizonadvisor.com 
looked Before our help 



2023

Adalab
www.adalab.es

FF&RW Strategies (Agency)
Final Client: Escuela Adalab
Industry: Education & Technology

Adalab is a Spanish educational 
institution focused on providing women 
with technology training to bridge the 
gender gap in the digital sector. Their 
intensive web development programs 
are recognized for their hands-on 
approach and graduates’ employability.

In 2023, Art3dStudio collaborated with 
the Madrid-based agency FF&RW 
Strategies to modernize and develop 
Adalab’s new website. 

Built with Divi (WordPress), the project 
aimed to enhance user experience, 
optimize navigation, and update the 
visual identity to align with the school’s 
mission and brand.

Our role centered on the technical 
implementation of the site, ensuring a 
clean, functional, and scalable structure 
that effectively communicates Adalab’s 
educational offerings. 

The project involved development, and 
responsive design to provide a seamless 
experience across all devices.
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Adalab
www.adalab.es

FF&RW Strategies (Agency)
Final Client: Escuela Adalab
Industry: Education & Technology

The result is a modernized and intuitive 
website that not only reflects Adalab’s 
innovative spirit but also strengthens its 
ability to connect with prospective 
students and tech industry partners.
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Adalab
www.adalab.es

FF&RW Strategies (Agency)
Final Client: Escuela Adalab
Industry: Education & Technology

This is the previous design of Adalab 
before we would work on the project. ( 
the design was made by FF&RW.



2022

Alfar
www.alfar.es

FF&RW Strategies (Agency)
Final Client: S.A. de Instalaciones Alfar
Industry: Railway Safety & Infrastructure

Founded in 1983, S.A. de Instalaciones 
Alfar is a Spanish company specializing 
in the installation of safety and signaling 
systems for railway traffic. With decades 
of experience, Alfar has built a strong 
reputation in the industry, offering 
cutting-edge solutions to ensure 
efficiency and security in railway 
operations across Spain.

In 2022, Art3dStudio collaborated with 
the Madrid-based agency FF&RW 
Strategies to fully redesign and develop 
Alfar’s new website. 

This time, the entire design process was 
handled by our team, focusing on 
creating a modern, functional, and 
highly informative platform that aligns 
with Alfar’s expertise and industry 
standing.

Beyond its new visual identity, the site 
includes a private news area that allows 
Alfar to share updates and industry 
insights internally. 

Additionally, a custom interactive map 
was developed to showcase the 
company’s extensive portfolio of railway 
projects, visually representing the 
impact and reach of their work across 
multiple locations.



2022

Alfar
www.alfar.es

FF&RW Strategies (Agency)
Final Client: S.A. de Instalaciones Alfar
Industry: Railway Safety & Infrastructure

The result is a professional, user-friendly 
website that not only enhances Alfar’s 
digital presence but also serves as a 
valuable tool for both internal commu-
nication and public engagement.
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Zero&Sano 
www.zerosano.nl

Dinkler.digital ( agency )
Final Client: Zero&Sano
Rotterdam Netherlands [Offline]

Our task was to completely reimagine 
their website.

The copy was crafted by our partners at 
Dinkler.digital.

All the visual strategy, tone, and com-
munication were developed by 
Art3dstudio.

The website aimed to show that people 
on the edge can return to a normal life, 
integrating through the steps of the 
Zero Sano program. The main concepts 
were "Team effort," "People with rough 
edges," and "Return to life after the 
process."

It included a special request to feature 
all their centers on a map with a specific 
color scheme. Our work completely 
transformed their previous website and 
what they had while we were the 
provider.

Unfortunately, the company was 
absorbed by the "Yes we can" consor-
tium, and their internal team had to 
completely rearrange the website.
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Zero&Sano 
www.zerosano.nl

Dinkler.digital ( agency )
Final Client: Zero&Sano
Rotterdam Netherlands [Offline]

The website is a 25 pages website. Wirh 
faq, blog and contact forms plus other 
features. 
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Zero&Sano 
www.zerosano.nl

Dinkler.digital ( agency )
Final Client: Zero&Sano
Rotterdam Netherlands [Offline]

This is how they looked before our help.



2022

Panoptice
www.panoptice.com

Panoptice
Delft, The Netherlands [Online]

Panoptice is a company creating 360 
video and VR experiences based in the 
Netherlands.

They excel in production from start to 
finish. We managed or created every 
step of the process.

We began by branding the company, 
reworking their entire visual strategy, 
and giving the website a completely 
new concept. We handled assets, 
images, flow, color palettes, fonts, and 
graphics.

With a rock-solid mobile version and 
engaging graphics, panoptice.com is 
now recognized internationally as a 
top-notch website. The company part-
ners have showcased their products and 
featured the visual applications in local 
newspapers.

The website is online and ready to be 
explored

Are you ready for the experience? 
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Panoptice
Delft, The Netherlands [Online]

This is how www.panoptice.com looked 
before our help 



2021

UB-NEXT 
www.ub-next.com

Dinkler.digital ( agency )
Final Client: Coniungit
Amsterdam Netherlands [Online ]

Another  collaboration with DINKLER 
involved reinventing the visual strategy 
for a small but powerful product called 
UB-NEXT.

Coniungit created this product, but their 
website didn’t reflect the experience 
and consistency of the software.

In fact, the website didn’t convey that 
Coniungit was a serious contender 
against Excel and other top software.

Our task was to redefine the visual 
strategy with new colors, a fresh look 
and feel, and most importantly, to 
present Coniungit as a software compa-
ny ready to dominate the market with a 
great product.

This has been one of the most dramatic 
transformations we've made to a web-
site, taking it from its initial state to an 
impressive final visual and user experi-
ence.



2021

UB-NEXT 
www.ub-next.com

Dinkler.digital ( agency )
Final Client: Coniungit
Amsterdam Netherlands [Online ]

This is how they looked without our 
intervention on their website
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Restauratie Atelier 
www.restauratieatelier.com

Marjan De Visser
The Hague,  NL [Online]

Marjan De Visser is one of the most 
recognized art restorers in The Hague. 
She also works with several museums in 
the Netherlands and worldwide. Her 
latest work was the restauration of “de 
lentetuin” by Vincent Van Gogh.

Institutions often call her to preserve art 
in situ, and she’s frequently contacted 
by fellow restorers and young students.

Her website is more than just a website. 
It's a hub where her business can grow, 
and she can share her knowledge. Her 
archive boasts over 120 entries, making 
it a true portal.

Initially, we planned to create an English 
version of the site, but Marjan was so 
thrilled with the results that she let us 
do a complete redesign with new 
priorities. The focus was to make the 
website easier for her senior clients to 
access, create a smooth flow for sending 
pictures for estimates, manage a book-
ing system, and make the site easier to 
browse. 

Her website ranks number one on 
Google for 'Schilderij restauratie,' 
which means 'paint restoration,' high-
lighting its importance in the Nether-
lands
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Marjan De Visser
The Hague,  NL [Online]
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Restauratie Atelier 
www.restauratieatelier.com

Marjan De Visser
The Hague,  NL [Online]

This is how www.restauratieatelier.com  
looked before our help. 
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2022

Omvang van de trend van 
buitenlandse participaties in de 
tuinbouw: kansen en risico’s
Innovation Quarter
The Hague NL

We recently worked on a project explor-
ing the size and trends of foreign partici-
pation in horticulture. For this project, 
we crafted a high-quality LinkedIn post 
featuring a visually appealing PDF 
carousel with informative graphics, all 
designed to match the client's branding 
guidelines.

Using our graphics design and branding 
expertise, we created graphics that 
effectively conveyed key information 
while aligning with the client's brand 
identity, enhancing the reading experi-
ence.

The LinkedIn post and PDF carousel 
were well-received by our client and 
their audience, garnering several posi-
tive comments.
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Case study: A leading 
cybersecurity community in the 
Netherlands
Innovation Quarter
The Hague NL

We recently helped create a download-
able white paper with appealing, infor-
mative graphics for a case study on a 
major cybersecurity community in the 
Netherlands.

Given creative freedom within their 
visual guidelines, we ensured the design 
aligned with their brand identity while 
adding a modern, tech-oriented look.

Using our graphic design and branding 
expertise, we crafted a white paper that 
was visually appealing and provided 
valuable insights.

As always, the final white paper was 
well-received by both the client and 
their audience.
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hola@art3dstudio.com
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The Hague 
The Netherlands


